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National CSR Summit 2019 
CSR 3.0 - The Road Ahead  

12 December 2019 , New Delhi 

 

Concept Note 

 

A.      Background 

The concept of Corporate Social Responsibility is not new to India; historically speaking, social 

responsibility of companies is a well-established phenomenon in India and has one of the world’s 

richest traditions of CSR. In its oldest form , CSR in India  included  the  concept of corporate 

philanthropy and  voluntary approach model. Over the years, CSR practices have evolved from notions 

of pure philanthropy to companies proactively engaging in social development interventions. It further 

evolved with the wave of globalization; the economy opening up; rise of mid-sized companies and the 

IT boom. The significance of CSR in Indian businesses galvanized, and businesses started integrating 

CSR as part of their sustainable business strategy.  

The enactment of the Companies Act 2013 changed the rules of the game. India became the first 

country in the world with the mandatory CSR provision of 2% spends for both private as well as public 

sector companies. It provided the framework for CSR implementation and monitoring; listed the key 

thematic areas which CSR should focus on and laid down a reporting structure. To an extent, the 

Companies Act 2013 has succeeded in achieving its intent of increased engagement of companies 

towards societal development and making boards accountable. Indian Inc, collectively, has spent 

almost Rs. 47,201 Cr. on social development projects from FY 2013-14 to FY 2017-181. Trends show 

that health & sanitation and education & skill development remained preferred spending heads while 

there has been an increase in the areas of environment, gender equality, national heritage and sports 

development. The industrialized states of Maharashtra, Gujarat and Tamil Nadu remained favored 

destinations for CSR investment closely followed by the National Capital Territory2. 

A new phase of CSR has begun with the amendments in the Companies Act 2013, passed recently. The 

amendments, intended to bring more discipline in the compliance of Corporate Social Responsibility, 

allows flexibility to companies to roll over the unspent amount to three subsequent years, post which 

the remaining unspent funds get transferred to a Government established fund. Also, the Ministry of 

Corporate Affairs (MCA) had set up a High-Level Committee (HLC) on CSR, last year, to review the 

existing CSR framework and recommend guidelines for better enforcement of CSR provisions. The HLC 

submitted its recommendations in August 2019, which stressed on the need for a more robust CSR 

framework which will see a more strategic and integrated approach towards CSR with emphasis on 

monitoring, outcome orientation and closer alignment with national policies in achieving the SDGs. 

The last few years also witnessed the changing role of industry in the country’s social development 

landscape. Government has started viewing the industry as a key partner to address development 

challenges. The last few years saw launch of several flagship programs in the critical areas of health, 

                                                           
1 https://www.csr.gov.in/ 
2 https://www.sustainabledevelopment.in/uploads/pdf/1523013020CSR%20TRACKER%202017%20FOR%20WEB.pdf 

https://www.csr.gov.in/
https://www.csr.gov.in/
https://www.sustainabledevelopment.in/uploads/pdf/1523013020CSR%20TRACKER%202017%20FOR%20WEB.pdf
https://www.sustainabledevelopment.in/uploads/pdf/1523013020CSR%20TRACKER%202017%20FOR%20WEB.pdf
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sanitation, education, skill development, water, etc. with the Government proactively mobilizing 

corporate participation and partnership for the programs. This has resulted in some high impact 

collaborations. For example the Swachh Vidyalaya call for action by the Hon’ble Prime Minister saw 

large numbers of companies channelizing CSR efforts towards building toilets in Government schools.  

Last few years also saw State Governments proactively setting up CSR hubs and e-platforms to engage 

companies in addressing the local challenges.  

The last few years also saw many companies as well as development organizations, leveraging the CSR 

eco-system to experiment and innovate different models and approaches. New ideas of funding, 

grant-making are being developed; many companies are utilizing CSR to incubate social innovations;  

IT/technology led interventions are being adopted to build-in transparency, real-time monitoring and 

also for outreach.    

Given this changing landscape, it is an opportune moment to re-think, share, introspect and deliberate 

on CSR 3.0. CII will host the National CSR Summit with the theme CSR 3.0 on 12 December 2019 at 

New Delhi.  

CII’s annual National CSR Summit is a platform to reflect, explore synergies and co-create social 

solutions through dialogues with key actors like business leaders, government agencies, civil body 

organizations to make CSR an actionable business agenda. Over the past seven years, these summits 

have been delved on diverse facets of CSR ranging from embedding CSR into business strategy to CSR 

as a partner to National Agenda to hosting conversations around innovations that can make CSR 

measurable, scalable and sustainable. This summit will comprise of panel discussions, workshop and 

P2P meetings. 
 

B.      Summit Scope & Objectives 

In terms of participation, the Summit will largely cater to companies by providing a platform for 

sharing and exchange of knowledge and information. Policy makers will be invited to share their 

perspective and take part in the discussions. Representatives from key institutions, Social enterprises 

and NGOs will also be invited. 

The objectives of the Summit will be as follows: 

• Create a knowledge platform at a national level by bringing together corporate representatives, 

policy makers, civil society, academics, development agencies and media to discuss and debate on 

approaches and strategies both conventional and new.  

• Discuss new trends, ideas and approaches in the CSR sector and how it is being perceived by India 

Inc. 

• Sharing of experiences by companies on re-thinking and co-creating CSR to achieve scale and 

impact, given the new sets of the CSR amendments. 
 

C.      Sessions 

The Summit will be a day-long event filled with conversations and dialogues across the CSR spectrum.  

The overall discussion will pivot around Is Indian Inc’s preparedness for the shifts in CSR landscape; 

expanding role of corporate sector as a key partner in addressing development issues; How future 

enablers/disrupters are going to shift the tangent; successful examples 
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A. SESSION FOCUS- PLENARY SESSION  
 

BUSINESS AS USUAL OR A PARADIGM SHIFT? 

The session will present conversation with eminent thought leaders on the impact of recent CSR 

amendments in the Companies Act 2013 and the HLC recommendations; Reflections from the 

companies; what are the enablers in the system that can support and encourage CSR engagement; 

most importantly, is it too much to expect?  

  

PARTNERSHIP - A CORNERSTONE OF CSR TO ADDRESS NATIONAL ISSUES  

Session to focus on National programs and priorities and the scope of CSR partnerships; illustrations 

of collaborative CSR approach that addressed issues with better outcome; role of state in channelizing 

impactful CSR activities;  institutional arrangements and strategies that can help promote and 

strengthen enabling partnerships to address issues at national level. 
 

 

 FUTURE INSTRUMENTS OF CSR  

This session will focus on key enablers/disrupters of CSR in future - evolving technology and  its 

implications in managing CSR process; Creative financing models (Social/Development Impact Bond/ 

impact investment); Role of these enablers/ disrupters in resolving the challenges like management, 

effectiveness, needs and efficacy; examples of unique approaches to CSR. 
 

 

B. ROUNDTABLE  

ALIGNMENT OF CSR WITH SDGS- SECTOR FOCUS : WATER 

About 1.8 billion people worldwide lack access to safe water, and more than 840,000 die from water-

related diseases each year. The World Resources Institute says more than a billion people currently 

live in water-scarce regions and this could rise to 3.5 billion by 2025.  
 

India is facing its ‘worst’ water crisis in history.  600 million Indians are facing high to extreme water 

stress. By 2030, the country's water demand is projected to be twice the available supply. This will 

eventually lead to a 6% loss in the country’s Gross Domestic Product (GDP)3 . () 
 

As the world embraces the importance of environmental sustainability, organizations must place a 

greater emphasis on addressing the water crisis. Given, the criticality and urgency of water issues, the 

Indian government also recently announced Jal Shakti Abhiyan, an intensive water conservation 

campaign.   
 

As different agencies and organizations are developing and implementing interventions to address the 

water challenge, it also well-understood that collaborative action would be an effective solution to 

this crisis. 
 

For industry it is a development concern and at the same time a risk to business sustainability. While 

corporates need to work actively to reduce their own water footprint and take action for sustainable 

water management, they are also looking at the challenges as a CSR issue and thereby planning and 

implementing initiatives beyond their walls. 
 

Since the enactment of the companies Act 2013 till FY 2017-18, India Inc has spent about 28.44% of 

the total CSR spends on the issue of health and hunger which also includes water & sanitation. Recent 

trends have shown that many companies have now started identifying water projects as an impact 

multiplier. 
 

                                                           
3 Composite Water Management Index (CWMI) Report by Niti Ayog 

https://niti.gov.in/writereaddata/files/document_publication/2018-05-18-Water-index-Report_vS6B.pdf
https://niti.gov.in/writereaddata/files/document_publication/2018-05-18-Water-index-Report_vS6B.pdf
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Given, the increased engagement of companies in societal development post the CSR legislation, the 

Government has started viewing the industry as a key partner to address development challenges. 

Collaboration between government, corporates and other key actors can help to mobilize 

investments, provide new and innovative approaches as well as leverage each partner’s strength. 

Partnerships can help to deploy programs with better implementation and scalability. 
 

The session will analyze the scope of the alignment of the CSR in addressing the issue of water; its 

imperativeness for India Inc; Government’s vision and action towards water issues and how 

companies can engage and collaborate to address the challenge; policy level initiatives or other 

institutional frameworks that can encourage and channelize companies’ investment towards water 

sector; good practices and examples of scalable solutions that can be partnered or replicated.  
 

The Roundtable will bring together stakeholders from various sectors, including government, 

industry, civil society  and institutions to discuss around the enablers and barriers around water 

conservation and management; what are they key intervention areas; how can  we build an enabling 

water ecosystem; how can each partner leverage their expertise to develop impactful solutions; and 

what is needed for a collaborative action. 

 

C. P2P MEETING 

CSR-CSO BRIDGE 

P2P meetings to be facilitated to help connect companies with projects and partners. 
 

 

D.  Audience  

The national Summit will provide a platform for interaction amongst: 

• Top level functionaries from relevant ministries  

• Senior representatives of Private and Public Sector organizations. 

• Corporate Foundation representatives 

• Development organizations with Indian presence (National / International) 

• Think Tanks 

• NGO / Voluntary organization representatives 

Representatives from academic and research institutions involved in social and environmental studies. 

 

********* 


